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Rakhita Jayawardena, Keynote Speaker: Some airlines are su�ering from decisions by 
brand owners to distribute selectively in the channel

Selective distribution by some brand owners to the airline industry is damaging to industry 
partnerships and shows “contempt” for the travelling shopper. That’s according to Rakhita 
Jayawardena, President of King Power Traveler, who today delivered the keynote address at the 2014 
Airline Retail Conference (ARC) Asia Paci�c in Singapore. 

Speaking on the theme ‘Creating & Managing E�ective Partnerships’, Jayawardena said industry 
relationships are at their best “when information �ows freely, people trust each other and are loyal 
to each other and their mutual success”. He said this applied to KPT’s long-term airline and brand 
partnerships. 

But, he noted that he was disturbed about “the emergence of strategic marketing changes with some 
of our supply partners”. 

“It was not so long ago that a major company in the fragrances & cosmetics industry made a decision 
to withdraw the sale of their brands from the entire in�ight duty free retail market,” he said. 

“This was followed with another big company too, pulling out their brand from a vast majority of the 
airlines. Some other companies are closely monitoring these changes and we believe are reviewing 
their brand positioning for the airlines, going forward.”
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He said this was “a real threat” to in�ight retail. “There is a distinction and a line that is being drawn by 
some of the bigger brand houses on where their product should be distributed and made available. The 
low-cost airlines and smaller national carriers in the Asia Paci�c region are being unfortunately a�ected 
by these decisions. In a few high-pro�le cases [so are] the major carriers.” 

He emphasised that each partner in the travel retail chain is serving the same customers, whether as 
airport, airline or brand. 

“Therefore, if this passenger is denied the availability of a certain product or brand onboard their 
selected airline, but that same passenger can have the product available to him at the airport retail 
shops, is that fair and is it correct? Is this a crack that’s appearing in a valuable partnership?

Who are the brands partnering with? The travel retail industry – or just some of the travel retail 
industry? 

“Why is there selective distribution on o�er to the passengers? Small or big, scheduled or low cost, the 
travelling consumer should be a valued passenger and potential shopper. Therefore, why have some of 
the supply partners begun to treat the airline customers di�erently? 

“Such practices not only show contempt for and, I believe, commercial di�erentiation against, the 
airlines but contempt for the travelling consumer by dictating where they can buy. And it’s short-
sighted.” 

“As I’m speaking on the subject of partnership it is appropriate for me to stand here and make a clarion 
call to all brand houses that target the travel retail channel to stop this so-called selectivity in the 
positioning of their brands within the airline industry.”

Jayawardena’s powerful message to brands in travel retail 
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EYE IN THE SKY
Selective distribution debate Intensi�es

A passionate call from King Power Traveler President Rakhita Jayawardena for an end to 
selective distribution in the in�ight market has elicited a heated response on an issue that 
continues to challenge airline retailers.
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FOUNDING PRESIDENT

ASIA PACIFIC TRAVEL RETAIL ASSOCIATION (APTRA)

Rakhita Jayawardena was honoured for his contributions to the Travel Retail Industry by being 
unanimously appointed as the FOUNDING PRESIDENT OF APTRA.

APTRA is the voice of the Travel Retail Industry in the Asia Paci� c region representing the Brand 
Owners/Suppliers, Retailers, Operators, Landlords, Airport Authorities and Duty Free Associations, 
serving an Industry with a turnover which is now in excess of US$30 Billion.
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Rakhita Jayawardena was voted as the INDUSTRY PERSON OF THE YEAR IN 2005
for his sterling work in building homes for the middle class people a�ected by the

Tsunami in Sri Lanka, which was the largest CSR project in the industry. 

INDUSTRY PERSON OF THE YEAR 2005
THE MOODIE REPORT AND DUTY FREE NEWS INTERNATIONAL (DFNI)

LARGEST CSR PROJECT IN THE INDUSTRY
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THE LAUNCH OF THE TRAVEL RETAIL VILLAGE 
16TH MARCH 2006

Gifting of 20 completed 3 Bedroom houses to the families that lost their homes in 
the 2004 Tsunami in Sri Lanka.


